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2.1. Commercial pressures, organizational responses, and journalistic 
precariousness 
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2.2 Political coverage and framing 
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2.3 Mexican press as a case study 
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3. Methodology 
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4. Findings 



                                                           

2



ISSN 2386-7876 – © 2018 Communication & Society 31(1), 57-71 

64 

Table 1. Macro-frames behaviour across the elections, and its ranges. 

  Macro-frame 
   

  Issue 
  

Strategy 
   

  N %  SD N %  SD Range 

Elections 
         

1994 197 68.9 10.3 10.8 89 31.1 10.4 11.2 0.38 

   Front page 57 69.5 
  

25 30.5 
  

0.39 

2000 112 61.2 7.3 7.3 71 38.8 6.6 4.2 0.22 

    Front page 13 56.5 
  

10 43.5 
  

0.13 

2006 104 51.0 10.0 6.0 100 49.0 9.2 7.4 0.02 

    Front page 9 42.9 
  

12 57.1 
  

-0.14 

2012 203 57.3 7.2 5.2 151 42.7 6.8 4.1 0.15 

    Front page 24 64.9 
  

13 35.1 
  

0.30 

Period 
         

Authoritarian 197 68.9 10.3 10.8 89 31.1 10.4 11.1 0.38 

    Front page 57 69.5     25 30.5     0.39 

Post-

authoritarian 
419 56.5 7.9 6.1 322 43.5 7.5 5.4 0.13 

    Front page 46 56.8     35 43.2     0.14 

Source: Authors’ own elaboration. 
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Chart 1. Frame behaviour across the elections 

Source: Authors’ own elaboration. 
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Table 2. Frequency and proportion of frames per election, front page publication, mean, and 
standard deviation of the pages where the frames were published. 
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5. Conclusions 
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