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2. Theoretical Framework 
2.1. Cyberspace as a new terrain in the game of politics  

                                                           

 

http://elecciones.mir.es/resultados2014/99PE/DPE99999TO.htm
http://elpais.com/elpais/2015/05/25/media/1432564487_961595.html
http://www.cis.es/cis/export/sites/default/Archivos/Marginales/3120_3139/3128/es3128mar.pdf
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2.2. Citizen Participation on Social Networks: the challenge of Engagement 2.0 
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3. Objectives and Hypothesis of the Investigation  
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4. Methodology and planning of the Investigation 
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Table 1. Number of posts by parties 

Political  

Party 
November December Total 

PP 52 116 168 

IU 25 111 136 

Podemos 44 61 105 

PSOE 31 51 82 

UPyD 25 27 52 

Ciudadanos 20 16 36 

Source: Own investigation 

Table 2. Number of posts from candidates 

Candidate November December Total 

Garzón 48 70 118 

Iglesias 33 50 83 

Sánchez 22 31 53 

Herzog 18 18 36 

Rivera 6 18 24 

Rajoy 7 13 20 

Source: Own investigation 

Table 3. Number of comments to the parties  

Political  

Party 
November December Total 

Podemos 11,576 22,412 33,988 

PP 978 12,682 13,660 

PSOE 1,059 8,210 9,269 

IU 500 6,543 7,043 

Ciudadanos 1,736 3,187 4,923 

UPyD 139 826 965 

Total 15,988 53,860 69,84 

Source: own investigation 
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Table 4. Number of comments to the candidates 

Candidate November December Total 

Iglesias 5,297 49,315 54,612 

Rajoy 832 20,180 21,012 

Garzón 2,238 15,060 17,298 

Sánchez 1,636 15,233 16,869 

Rivera 1,368 7,145 8,513 

Herzog 111 299 410 

Total 11,482 107,732 118,714 

Source: own investigation 

Table 5. Number of comments from the parties 

Political 

Party 
November December Total 

Podemos 11 3 14 

UPyD 1 2 3 

IU 0 2 2 

PSOE 0 1 1 

PP 0 1 1 

Ciudadanos 0 0 0 

Total 13 8 21 

Source: own investigation 

Table 6. Number of comments from the candidates  

Candidate November December Total 

Iglesias 0 4 4 

Garzón 0 1 1 

Sánchez 0 1 1 

Herzog 0 1 1 

Rivera 0 0 0 

Rajoy 0 0 0 

Total 0 7 7 

Source: own investigation 
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5. Analysis of the Results 
5.1 Centrality of Communication 
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Graph 1. Number of posts and comments per post from the parties 

Source: own investigation 
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Graph 2. Number of post and comments per post from the candidates   

Source: own investigation 

5.2 Content of posts 

Graph 3. Content of the posts 

Source: own investigation 
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χ χ χ

χ χ

Table 7. Content of the posts of parties 

Political 

Party 
Text Videos Photographs Links Tags 

PP  164 42 112+ 135+ 2- 

Podemos 105+ 55+ 42 19- 4 

IU 136+ 43 53 24- 0- 

PSOE 72- 37+ 36 11- 3 

C’s 32- 6 27+ 8- 5- 

UPyD 48 27+ 9- 26 0 

Total 557 210 279 223 14 

Source: own investigation. Total values. Value of the corrected residuals: + Above statistically 

expected. - Under. 
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Table 8. Content of the posts of candidates 

Political 

Party 
Text Videos Photographs Links Tags 

Garzón 116 23- 21- 70+ 12+ 

Iglesias 82 18 2- 50+ 14+ 

Sánchez 49 6- 26 13- 0 

Herzog 34 8 11 19 0 

Rajoy  20 9 9 15+ 0 

Rivera 17- 7 16+ 2- 0 

Total 318 71 85 169 26 

Source: own investigation. Total values. Value of the corrected residuals: + Above statistically 

expected. - Under. 

Graph 4. Content of the posts of parties 

Source: own investigation. 
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Graph 5. Content of the posts of candidates 

Source: own investigation. 

 
5.3 Engagement 2.0 in the strategy of the online electoral campaign 
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Table 9. Descriptives of the variables constituting Engagement 2.0  

Variables of Engagement Frequency Percentage 

Number of Comments from 

Candidate 

Didn’t Comment 886 97.0 

Higher than the average 27 3.0 

Interactivity of the  

Communication 

Comments without  

Answering 
886 97.0 

Superficial Dialogue 27 3.0 

Level of contribution to Knowledge 

No Comments 886 97 

No New Information contributed 9 1.0 

Added Extra Information 18 2.0 

Quality of the Contribution to  

Knowledge 

No Comments 886 97 

Information without arguments 23 2.5 

Argued Information 4 0.4 

Note: N = 913. Source: own investigation 
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Table 10. Participation of the users according to the presence of comments from the 
candidates 

 

The post 

includes 

comments from 

the candidate 

Average Typical Deviation 

Number of likes 
Yes 4.897 5.039 

No 3.144 5.332 

Number of shares 
Yes 2.521 3.508 

No 871 2.110 

Number of 

comments 

Yes 628 1336 

No 194 621 

Source: own investigation 

Table 11. Participation of the users according to the Engagement 2.0 scale 

Engagement 

2.0 scale 
N 

Average 

number of likes 

Average number 

of shares 

Average 

number of 

comments 

0 886 3,144 872 194 

4 9 5,149 2,192 894 

5 14 3,997 1,869 282 

6 4 7,482 5,546 1,243 

Total 913 3,196 921 207 

Note: N=913. Source: own investigation 

χ
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Table 12. Number of comments made by parties 

Number of Comments 
Traditional 

Party 

Emerging 

Party 
Total 

0 Count 655 231 886 

 Corrected residue 4.2 -4,2  

1 Count 10 17 27 

 Corrected residue -4.2 4.2  

Total  665 248  

Note: N=913. Source: own investigation 

Table 13. Engagement 2.0 of the political parties 

Political Party  Average Typical Deviation 

Podemos 0.59 1.585 

UPyD 0.25 1.027 

IU 0.07 0.604 

PSOE 0.07 0.663 

PP 0.02 0.309 

Ciudadanos 0.00 0.000 

Source: own investigation 

 

Table 14. Engagement 2.0 of the candidates 

Candidate Average Typical Deviation 

Iglesias 0.22 0.988 

Herzog 0.14 0.833 

Sánchez 0.11 0.824 

Garzón 0.05 0.552 

Rajoy 0.00 0.000 

Rivera 0.00 0.000 

Source: own investigation 
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6. Conclusion 
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