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1.1. The Press Group of the Movement 
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1.2. Official press versus private press 
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2. La Voz de Castilla, on the “black list” of the Press of the Movement 
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2.1. The arrival of Cano Vera 
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3. Burgos, test bench for the press group 
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3.1. The marketing study 
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4. The scourge of the Falange 
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5. Readers identified with Diario de Burgos 
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6. Conclusions 
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