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1. Introduction1 
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2. Objectives and method 

 

 

 

2.1. Sample and units of analysis  
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Table 1. Sample subjected to content analysis 

Year Anàlisi 
Comunicación 

y Sociedad 

Estudios 

Mensaje 

Periodístico 

Zer 
Revista 

Latina 

Articles 

per year 

1990 
Volume 13 3 (1-2) 

--- --- --- 23 
Articles 13 10 

1992 
Volume 14 5 (1-2) 

--- --- --- 21 
Articles 14 7 

1993 
Volume 15 6 (1-2) 

--- --- --- 40 
Articles 14 26 

 

1995 
Volume 18 8 (1-2) 

--- --- --- 20 
Articles 5 15 

1997 
Volume 20 & 21 10 (1-2) 

--- --- --- 38 
Articles 23 15 

1998 
Volume 22 11 (1-2) 

--- --- --- 20 
Articles 7 13 

 

2000 
Volume 24 & 25 13 (1-2) 6 8 & 9 

--- 75 
Articles 15 14 19 27 

2002 
Volume 28 & 29 15 (1-2) 8 12 & 13 

--- 75 
Articles 20 11 23 21 

2003 
Volume 30 16 (1-2) 9 14 & 15 

--- 65 
Articles 12 11 20 22 

 

2005 
Volume 32 18 (1-2) 11 18 & 19 

--- 66 
Articles 10 10 26 20 

2007 
Volume 35 20 (1-2) 13 22 & 23 

--- 87 
Articles 12 12 30 33 

2008 
Volume 36 & 37 21 (1-2) 14 24 & 25 

--- 102 
Articles 24 12 35 31 

 

2010 
Volume 40 23 (1-2) 16 28 & 29 65 

127 
Articles 10 23 26 25 43 

2012 
Volume 45, 46 & 47 25 (1-2) 18 (1-2) 32 & 33 67 

149 
Articles 17 30 56 24 22 

2014 
Volume 50 27 (1-4) 20 (1-2) 36 & 37 69 

178 
Articles 9 39 73 24 33 

Articles per 

journal 
205 248 308 227 98 1,086 

2.2. Coding criteria  
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2.3. Coding and reliability  

3. Results 
 3.1. Journalism in Spanish communication research  
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Figure 1. Evolution of media and professional fields as objects of study in communication 
research in Spain 

3.2. Journalistic fields of interest for research  
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Table 2. Journalistic fields as objects of study (1990-2014) 

  Articles 

(N=461) 

Percentage 

Journalism in 

conventional media 

Journalism in the daily press 144 31.2 

Journalism in television  37 8.0 

Journalism in non-daily publications 15 3.3 

Journalism in radio 8 1.7 

Photojournalism  4 0.9 

Journalism in news agencies 2 0.4 

Comics journalism 1 0.2 

Journalism in conventional media 211 45.8 

Journalism or the 

press (in general) 

Journalism (in general) 148 32.1 

Press (in general) 17 3.7 

Journalism or the press in general 165 35.8 

Journalism in digital 

environments 

Journalism in digital media 46 10.0 

Journalism in social networks 8 1.7 

Infographic journalism  5 1.1 

Citizen journalism 4 0.9 

Journalism in digital environments 63 13.7 

 Teaching/research on journalism  22 4.8 
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Figure 2. Evolution of journalistic fields as objects of study 

3.3. Specific objects of study in journalism research  
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Figure 3. Specific objects of study (1990-2014) 
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Figure 4. Evolution of the specific objects of study

3.4. Research modalities in journalism studies  
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Figure 5. Evolution of the research modalities 
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Figure 6. Empirical research techniques 

4. Discussion and conclusions 
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