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2. Social movements. From Clickactivism to commitment 
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3. Method 
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4. Analysis and results 
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Figure 1. The identification of young people with their social commitment, and in relation to 
their use of social networks. 
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http://www.linguee.es/ingles-espanol/traduccion/enough.html
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Figure 2. Self-reflection of young people regarding their social commitment and use of social 
networks. 

Figure 3. Motivational factors for young people when it comes to participating in a social 
mobilization campaign. 

5. Conclusions 
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