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2. Legitimacy as an intangible asset of the public sector 
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3. Media legitimacy 
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4. Media legitimacy and framing 
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5. Legitimacy and frames types 

6. Research questions and hypothesis 
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7. Method 
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8. Data collection 

9. Measures and procedures 

Table 1. Model for the content analysis of Legitimacy Types 

Consequential Legitimacy 

Does the information indicate that the organization (the EU) did all it could for the subject matter? 

Does the information indicate that the organization (the EU) has achieved its objectives?  

Does the information indicate that the objectives achieved by the organization (the EU) provide any 

benefits? 

Procedural Legitimacy 

Does the information indicate that the public management process (dialogue, consensus, agreement, 

protocol) followed by the organization (the EU) is positive or negative? 

Are data or figures identified from the process followed by the organization (the EU)? 

Are socially accepted values identified in relation to the management process followed by the 

organization (the EU)? 

Structural Legitimacy 

Does the information indicate the means and resources used by the organization (the EU)?  

Does the information indicate the institutional structure and course of action provided by the 

organization (the EU)? 

Does the information indicate the organizations (the EU) concern to address the problem?  
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Personal Legitimacy 

Does the information specifically mention or assess the Spanish representative (either the Minister of 

the Interior or the Prime Minister)? 

Does the information indicate efforts of the Spanish representative (either the Minister of the Interior or 

the Prime Minister) to solve the problem?  

Does the information indicate the personal involvement of the Spanish representative (either the 

Minister of the Interior or the Prime Minister) in the resolution of the event?  

10 Results 
10.1. The presence of legitimacy types in the media 
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Table 2. Frequency of occurrence of the characteristics of each type of legitimacy 

Typology Analysed Frequency of Occurrence 

 Present Absence 

Consequential  

Legitimacy 

n=64 

Does the information indicate that the organization (the 

EU) did all it could for the subject matter? 
0,843 0,156 

Does the information indicate that the organization (the 

EU) has achieved its objectives? 
0,734 0,265 

Does the information indicate that the objectives 

achieved by the organization (the EU) provide any 

benefits? 

0,562 0,437 

Procedural 

Legitimacy 

n=64 

Does the information indicate that the public 

management process (dialogue, consensus, agreement, 

protocol) followed by the organization (the EU) is 

positive or negative? 

0,890 0,109 

Are data or figures identified from the process 

followed by the organization (the EU)? 
0,906 0,093 

Are socially accepted values identified in relation to 

the management process followed by the organization 

(the EU)? 

0,75 0,25 

Structural 

Legitimacy 

n=64 

Does the information indicate the means and resources 

used by the organization (the EU)? 
0,718 0,281 

Does the information indicate the institutional structure 

and course of action provided by the organization (the 

EU)? 

0,671 0,328 

Does the information indicate the organizations (the 

EU) concern to address the problem? 
0,828 0,171 

Personal 

Legitimacy 

n=64 

Does the information specifically mention or assess the 

Spanish representative (either the Minister of the 

Interior or the Prime Minister)? 

0,25 0,75 

Does the information indicate efforts of the Spanish 

representative (either the Minister of the Interior or the 

Prime Minister) to solve the problem? 

0,109 0,890 

Does the information indicate the personal 

involvement of the Spanish representative (either the 

Minister of the Interior or the Prime Minister) in the 

resolution of the event? 

0,203 0,796 
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Table 3. Intensity of occurrence of the type of legitimacy in news coverage 

Types of media judgements of legitimacy Intensity of occurrence 

Consequential legitimacy 0,714 

Procedural legitimacy 0,849 

Structural legitimacy 0,739 

Personal legitimacy 0,188 

10.2. Types of legitimacy and frames 

Table 4. Intensity of occurrence of the legitimacy type depending on the type of frames 

Type of framing Consequential 

Legitimacy 

Procedural 

legitimacy 

Structural 

legitimacy 

Personal 

legitimacy 

Episodic 

N=26 

0,666 0,807 0,666 0,038 

Thematic 

N=38 

0,745 0,877 0,789 0,289 

                                                           

1

2

3

4
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10.3. The amount of media legitimacy 

Table 5. Amount of media support according to legitimacy types and their media presence 

Type analysed  

Media 

Endorsement 

coefficient 

Consequential  

legitimacy 

Does the information indicate that the organization (the EU) did all 

it could for the subject matter? N=54 -0,515 

Does the information indicate that the organization (the EU) has 

achieved its objectives? N=47 -0,156 

Does the information indicate that the objectives achieved by the 

organization (the EU) provide any benefits? N=36 -0,081 

Procedural 

legitimacy 

Does the information indicate that the public management process 

(dialogue, consensus, agreement, protocol) followed by the 

organization (the EU) is positive or negative? N=57 -0,399 

Are data or figures identified from the process followed by the 

organization (the EU)? N=58 -0,237 

Are socially accepted values identified in relation to the 

management process followed by the organization (the EU)? N=48 -0,339 

Structural 

legitimacy 

Does the information indicate the means and resources used by the 

organization (the EU)? N=46 0,107 

Does the information indicate the institutional structure and course 

of action provided by the organization (the EU)? N=43 0,055 

Does the information indicate the organizations (the EU) concern to 

address the problem? N=53 -0,156 

Personal 

legitimacy 

Does the information specifically mention or assess the Spanish 

representative (either the Minister of the Interior or the Prime 

Minister)? N=16 0 

Does the information indicate efforts of the Spanish representative 

(either the Minister of the Interior or the Prime Minister) to solve 

the problem? N=7 -0,48 

Does the information indicate the personal involvement of the 

Spanish representative (either the Minister of the Interior or the -0,061 
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Prime Minister) in the resolution of the event? N=13 

Table 6. Amount of media support according to the types of legitimacy, and their media 
presence according to their framing 

 

Episodic 

framing 

Thematic 

framing 

Type Analysed   Media 

Endosement 

Coefficient 

Media 

Endorsement 

Coefficient 

Consequential  

legitimacy 

Does the information indicate that the organization (the 

EU) did all it could for the subject matter? 

-0,612 

N=19 

-0,602 

N=35 

Does the information indicate that the organization (the 

EU) has achieved its objectives? 

-0,306 

N=17 

-0,088 

N=30 

Does the information indicate that the objectives 

achieved by the organization (the EU) provide any 

benefits? 

-0,142 

N=16 

-0,035 

N=20 
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Procedural 

legitimacy 

Does the information indicate that the public 

management process (dialogue, consensus, agreement, 

protocol) followed by the organization (the EU) is 

positive or negative? 

-0,48 

N=19 

 

-0,356 

N=38 

Are data or figures identified from the process followed 

by the organization (the EU)? 

-0,532 

N=24 

-0,055 

N=34 

Are socially accepted values identified in relation to the 

management process followed by the organization (the 

EU)? 

-0,674 

N=20 

-0,156 

N=28 

Structural 

legitimacy 

Does the information indicate the means and resources 

used by the organization (the EU)? 

-0,081 

N=17 

0,222 

N=29 

Does the information indicate the institutional structure 

and course of action provided by the organization (the 

EU)? 

-0,081 

N=19 

0,142 

N=24 

Does the information indicate the organizations (the EU) 

concern to address the problem? 

0 

N=16 

-0,222 

N=37 

Personal 

legitimacy 

Does the information specifically mention or assess the 

Spanish representative (either the Minister of the Interior 

or the Prime Minister)? 

0 

N=1 

0 

N=15 

Does the information indicate efforts of the Spanish 

representative (either the Minister of the Interior or the 

Prime Minister) to solve the problem? 

0 

N=1 

-0,222 

N=6 

Does the information indicate the personal involvement 

of the Spanish representative (either the Minister of the 

Interior or the Prime Minister) in the resolution of the 

event? 

-1 

N=1 

-0,375 

N=12 

11. Discussion and Conclusion 
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