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Chart I. Political indecision of men and women between 2011 and 2015 in Spain 

Source: Own chart, based on data from CIS  
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2. Context 
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3. From “soft news” to “soft interviews” 

4. Methodology 
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Table I. Average of edition and diffusion of the main RFAG in 2015 

HEADLINE AVERAGE OF EDITION AVERAGE OF SPREAD 

TELVA 231.111 141.925 

GLAMOUR 278.078 128.824 

ELLE 181.151 116.298 

WOMAN MADAME FIGARO 229.327 106.433 

VOGUE  155.471 76.468 

Source: Data taken from the OJD 

Table II. List of candidates, party, magazine, month and year of the interview 

CANDIDATE PARTY MAGAZINE MONTH YEAR 

Mariano Rajoy PP Telva November 2011 

Alfredo Pérez-Rubalcaba PSOE Telva November 2011 

Mariano Rajoy PP Elle November 2011 

Alfredo Pérez Rubalcaba PSOE Elle November 2011 

Alfredo Pérez Rubalcaba PSOE Vogue November 2011 

Albert Rivera Ciudadanos Glamour March 2015 

Albert Rivera Ciudadanos Telva April 2015 

Albert Rivera Ciudadanos Elle December 2015 

Albert Rivera Ciudadanos Glamour December 2015 

Pedro Sánchez PSOE Vogue December 2015 

Pablo Iglesias Podemos Vogue December 2015 

Albert Rivera Ciudadanos Vogue December 2015 

Source: Own report 
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5. Results 

5.1 Tone and ways of personal treatment 
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Chart II. Tone of media coverage 

Source: Own report 
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Chart III. Distribution of professional/electoral issues 

Source: Own report 
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6. Conclusions 
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