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2. Literature 
2.1. Media and citizen participation 
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2.2. The Communication Mediation Model(O-S-R-O-R) 
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2.3. Political sophistication as subsequent orientation  
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3. Method 
3.1. Participants  

3.2. Measures 
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4. Results  

Table 1. Descriptive and bivariate correlations of the variables used  

  
M (SD) 1 2 3 4 5 6 7 

Offline political participation  2.02 (1.08) - .48*** .46*** .45*** .33*** .20*** .37*** 

Online political participation  2.08 (0.98) 
 

- .34*** .32*** .36*** .16** .47*** 

Civic participation 3.37 (1.35) 
  

- .43*** .26*** .21*** .36*** 

Factual political sophistication  1.38 (0.22) 
   

- .54*** .27*** .39*** 

Electoral political sophistication  1.29 (0.23) 
    

- .16** .35*** 

Attention to political contents 2.83 (0.79) 
     

- .33*** 

Follow-up of web pages and social 

networks 
2.75 (0.63) 

      
- 

Note: N = 294. All the variables were measured with scales from nothing (1) to much (5), except for the ones 

concerning political sophistication that were measured using scales from 0.50 (minimal) to 1.75 (maximal). ***p < 

.001; ** p < .01 
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Figure 1. Impact of media consumption on offline political participation  
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Figure 2. Impact of media consumption on online political participation  
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Figure 3. Impact of media consumption on civic participation  

5. Discussion and conclusions 
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Table 2. Summary of the confirmation of the hypotheses  

 It is conformed It is not confirmed 

H1: APC → FPS → OFPP X  

H2: APC → EPS → OFPP X  

H3: PWRS → FPS → OFPP X  

H4: PWRS → EPS → OFPP  X 

H5: APC → FPS → ONPP X  

H6: APC → EPS → ONPP X  

H7: PWRS → FPS → ONPP  X 

H8: PWRS → EPS → ONPP X  

H9: APC → FPS → CP X  

H10: APC → EPS → CP  X 

H11: PWRS → FPS → CP X  

H12: WPSN → EPS → CP  X 

Note: APC = Attention to political contents in traditional media, WPSN = Follow-up of web pages on politics and 

social networks on politics, FPS = Factual political sophistication, EPS = Electoral political sophistication, OFPP 

= Offline political participation, ONPP = Online political participation, CP = Civic participation 
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